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I Nr RODUCTION 
A growing interest in the consumer has become apparent among 
food service personnel. Attitudes and habits of restaurant 
clientele have been given little attention in the past, although 
many studies of individual food preferences have been reported in 
the literature. 
Employed women, numbering 22 3/4 million, made up a large 
proportion of the consuming public (U. S. Dept. of Labor, 1961). 
Thirteen million of these were married; 6 3/4 million were 
clerical workers. Attitudes and buying habits of these women 
are of interest because of their influence on food purchases for 
themselves and their families. 
Preferences of consumers are important to those who sell 
prepared meals to the public. Reasons for "eating out" and con- 
sumer satisfaction are of increasing concern to the food service 
manager. 
This study was undertaken to learn of attitudes and luncheon 
preferences of a selected group of women clerical workers. )1).- 
jectives were: (1) to investigate the source of luncheon meals, 
(2) to determine accepted luncheon menu patterns, (3) to study 
the relationship between lunch habits and such factors as age, 
size of household, and distance traveled to work, and (4) to 
examine preferences for lunches purchased away from home. 
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REVIEW OF LITERATURE 
Food Acceptance 
Age. Age has been observed as an influence in food accept- 
ance. McCarthy (1935) noticed a growing indifference to food 
with increasing age among a group of young children. Indiffer- 
ence was greater among children with feeding problems. A slight 
shift to less adequate diets with advancing age was seen by 
Potgieter and Morse (1955) in Connecticut school children. 
Pupils in grades one through three accepted the smallest 
number of menu items, according to Augustine (1950), while the 
largest number accepting foods was in grades seven through 12. 
Washington State teenagers, when studied by Hard and Easelbaugh 
(1960), demonstrated no outstanding differences in food pat- 
terns between age groups. Burrill (1959) studied self-chosen 
diets of women 30 to 97 years of age and noted that calorie 
sources differed little from one decade of life to another. 
A general decline in use of meat among women in the older age 
group was observed and use of meat alternates also tended to 
decrease with age. Eppright (1950) noted that older people were 
most concerned with health value of foods, whereas younger 
persons expressed more interest in food flavors. e-sserts were 
liked more by younger than by older persons. rhis was borne out 
in a study of factors in food choices by Pilgrim and Kamen (1959) 
who found a relationship between "sweetness" and "youth." They 
suggested that, although many environmental factors contribute to 
food choices, greater physiological need for energy was evident 
in youth. 
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Sex. Relationships between sex and food acceptance have 
been widely investigated. Laird and Breen (1939) stated that 
women of all ages preferred more tart tastes than did men, and 
tastes of women were more similar to those of aged persons than 
were men's. Eppright (1950) observed that women ate and liked 
fruits and vegetables more than men. Among college students 
more women than men were willing to eat fruits often, reported 
Schuck (1961), but the reverse was true of meats and vegetables. 
College freshman boys generally chose foods high in energy and 
freshman girls foods high in cellulose, according to Leverton 
(1944). Kennedy (1958) observed menus considered desirable by 
men and women college students were similar except that salads 
were emphasized more by women than by men. 
Yomen were familiar with more foods than were men, stated 
Hall and Hall (1939), but they also disliked more foods than did 
men. russing (1938) noted that food dislikes in college students 
appeared to be relatively stronger among women and food likes 
stronger among men. Forty-five per cent of items on a check 
list used by Kennedy (1958) were rated higher by men than by 
women, but women gave higher ratings to 11 per cent of items. 
Young and Storvich (1949) noted that freshman men ate 
better diets than did freshman women. However, diets of girls 
as reported by Potgieter and Morse (1955) were slightly better 
than those of boys among young children. Hard and Esselbaugh 
(1960) discovered snacks were eaten more frequently by girls 
than by boys and breakfast was the meal most often missed, 
particularly by girls. 
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Diets of 15 year olds and those of college freshmen were 
compared by Oldland and Page (1955) who found only minor dif- 
ferences between sex groups. Eppright and Swanson (1955) also 
noted little variation between sex and age groups. No sex 
differences in the food choices of children five to 12 years of 
age were observed by Breckenridge (1959). 
Family and Educational Background. Various background 
factors have influenced food acceptance. Eppright (1950) stated 
that better diets were associated with higher levels of educa- 
tion and middle rather than higher or lower incomes. Jewish 
university students were familiar with the fewest foods and 
those they disliked reflected religious taboos, according to 
Hall and Hall (1939). Religion did not affect adequacy of diets 
of young women studied by Young and Lafortune (1957). Bricker 
(1960) observed that religion affected choices of only three 
respondents. 
Eppright (1950) noted that Scandinavians showed more dif- 
ferences in food habits than did other nationality groups 
studied and they adhered more to habits of their ancestors. 
Nationality was not a dominant influence, according to Bricker 
(1961), even though 65 per cent of respondents thought national- 
ity of their parents had influenced their food habits. 
Locale. Geographical area of origin or residence was re- 
lated to food habits by Hall and Hall (1939). California 
students were familiar with more foods and liked more foods than 
did students in Oregon or Alio. Among a group of Florida men, 
grits and rice (when served as a starchy vegetable) were the 
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only well-liked foods not in common use in other areas of the 
country, noted Abbott et al. (1952). Specific food items as 
bread and white potatoes, according to Pilgrim (1961), showed 
little variation in acceptance from region to region. For other 
foods regional influences were more distinct. 
Eppright (1950) and other workers have noted population 
density as an influence in food acceptance and meal patterns. 
Appetites and meals were heavier in open country than in urban 
areas. Meal patterns also were different; rural people tended 
to eat the heavier meal at mid-day and urban people in the 
evening. More college students from urban than from rural homes 
were "willing to eat often" most of the foods listed by Schuck 
(1961). Abbott et al. (1952) noted several differences in re- 
sponse to individual food items between rural and urban men. 
Diets of rural children scored slightly higher nutritionally than 
did those of city children and milk intake was slightly higher 
for rural children, according to Potgieter and Morse (1955). 
Leverton and Coggs (1951) found few differences in food choices 
between farm and town boys and girls. 
Food Habits 
Meal Patterns. Eppright (1950) observed that Iowans gener- 
ally ate three meals per day. There were few differences in menu 
patterns of noon and evening meals; the same types of foods were 
served at both. Menus given by respondents for supper and lunch 
were reported by Abbott et al. (1952) to be similar to those given 
for dinner. Eggs, potatoes, and "other vegetables," according to 
6 
Eppright (1950), were more often served at the evening than noon 
meal. Three quarters of both meals included desserts. 
Sixty per cent of the young women Bricker (1961) studied had 
a sandwich as their usual lunch while 22 per cent preferred a hot 
meal of meat and two vegetables; 18 per cent gave no definite 
menu pattern. for the noon meal. alidwiches were most often of 
meat or cheese, and the most common desserts were "Jello" and 
ice cream. All of this group commuted to work and either brought 
their lunch from home or purchased it. Eppright (1950) observed 
that among both rural and urban people lunch was the meal most 
commonly eaten away from home, but only 10 per cent of lunches 
were purchased in public eating places. 
Meal Attendance and Snacks. Snacks and missing meals have 
been observed as an established part of meal patterns, espe- 
cially among young people. Sixteen per cent of the school chil- 
dren studied by Potgieter and Morse (1955) missed meals sometime 
during the period of this study. Breakfast, concluded Hard and 
Esselbaugh (1960), was the meal most often missed by teenagers, 
particularly by girls. Boys averaged 0.8 meal missed per week 
and girls 1.7 meals. None of the college women studied by Young 
(1946) missed breakfast consistently; one third missed this meal 
one to two times per week. Lamb et al. (1954) studied attendance 
of college women at meals in residence hall dining rooms and re- 
ported that attendance at breakfast averaged 54 per cent, at 
lunch 91 per cent, and dinner 1 per cent. Attendance at lunch 
did not vary more than 5 per cent in any given week. 
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For school children snacks furnished 13 to 17 per cent of 
the day's calories, or as many as were furnished by breakfast 
(Lppriht and Swanson, 1955). In this group snacks were 
important in determining nutritional adequacy of the diet. 
Hamilton and Lowenberg (1957) noted that junior high school 
boys with the highest caloric intake in the period of time from 
after school until bedtime also had the most nearly adequate 
breakfasts. Most students had three meals per day plus an 
afternoon or evening snack. 
Young (1945) noted that every young woman questioned did 
some eating between meals. One to two snacks per day were 
average, and evening was the favored time for between meal eat- 
ing. Snacks were more often consumed by girls than by boys, 
reported Hard and Fsselbaugh (1960). Seven to 14 snacks per 
week were recalled by women between 30 and 60 years of age, 
according to Burrill (1959); only one tenth of women over PO 
snacked as frequently. Between meal eating among, students, 
according to Lamb et al. (1954), depended upon quality and 
quantity of food available. Eighty per cent of respondents ate 
between meals to satisfy hunger and 39 per cent to substitute 
for a meal missed. Another 39 per cent snacked from habit. 
According to Bricker (1961) between meal eating was mentioned by 
69 per cent of respondents morning and evening, 38 per cent 
snacked in the afternoon, and 39 per cent at all three between 
meal periods. Only 9 per cent did not eat between meals. Coffee 
was the most popular morning snack; cake and cookies were the 
most frequent evening snack foods. 
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Individual Food Preferences 
Pilgrim (1961) stated that many factors appeared to influ- 
ence food preferences and three quarters of the variations in 
food choices have been predicted by these combined factors: 
stated preference, subjective satiety or fillingness, and amount 
of major nutrients. Expressed preferences appeared to be 
similar for foods within a certain class or category, such as 
fruits, meats, or vegetables. 
Leverton (1944) submitted a list of 50 foods to a group of 
college freshmen and concluded that there was no single food 
that all of the group was "willing to eat often." Hard and 
Esselbaugh (1960) found only 9 per cent of a group of teenagers 
who said they liked all foods. Of 25 foods on a check list used 
by breckenridge (1959), 68 per cent were liked by three quarters 
of the children in the test group. 
Eppright (1950) observed that 96 per cent of adults ate meat 
in recalled meals and that more said they would like meat than 
ate it. According to Augustine (1950), 80 per cent or more of 
students ate meats, fish, and poultry. Ninety-five per cent of 
service men, stated Vawter and Konishi (1958), liked 18 to 29 per 
cent of meat items. Beef, fowl, pork, and fresh fish were popular 
with college students, noted Schuck (1961). Meat choices of adult 
males, according to Abbott et al. (1952), were beef and veal, 
fresh and cured pork, chicken and turkey. Hard and Esselbaugh 
(1960) concluded that meats, especially hamburger, were well- 
liked by 15 and 16 year olds. Lamb and organ meats were listed 
as disliked or less popular by Abbott et al. (1952) and Schuck 
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(1961). Liver was the food disliked by the greatest number of 
teenagers studied by Hard and Esselbaugh (1960). 
Abbott et al. (1952) noted that eggs were well-liked by 
Florida men. Inihty-five per cent of college students ques- 
tioned by Schuck (1961) were willing to eat eggs frequently. 
Young (1946) stated that one fifth of women students did not 
eat eggs during the week of the study, while four fifths had 
one to three eggs. Eggs were more preferred by older persons 
than by younger ones in the two age groups studied by Eppright 
(1950). 
Schuck (1961) found that 95 to 100 per cent of South Dakota 
students were willing to drink milk. Ninety-three per cent of 
women studied by Young (1946) had one glass of milk per day, 
whereas one half of the group had two glasses daily. According 
to Eppright (1950), only 28 per cent of adults drank two cups of 
milk or more daily. Augustine (1950) concluded that 80 per cent 
or more of school children drank milk. Male adults liked whole 
milk but buttermilk was less preferred, according to Abbott 
et al. (1952). Scouler and foster (1946) found that 70 per cent 
of students drank milk at noon and evening meals. Buttermilk 
was one of the foods teenagers were unwilling to eat, reported 
Leverton (1944). 
Abbott et al. (1952) rioted that butter, ice cream, and 
American cheese were well-liked; buttermilx, cream and cottage 
cheese were less popular. No more than 10 per cent of respond- 
ents questioned by Eppright (1950) included cheese in the noon 
and evening meals. Milk and ice cream were scored high by school 
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children, and cheese showed a low preference rating, according 
to Breckenridge (1959). Eppright (1950) stated that butter was 
well-liked and much more preferred than margarine. 
Mild, bland, and sweet vegetables were most acceptable to 
women, stated Van Riter (1956), but strone, flavored vegetables 
were least popular. Eppright (1950) also found mild-flavored 
vegetables to be best liked. Abbott et al. (1952) rated no one 
vegetable as popular with all male respondents. Ithite potatoes 
were the vegetable most popular with service men, according to 
Vawter and Konishi (1958). Eppright (1950) stated that white 
potatoes and sweet corn were the best liked vegetables among 
Iowans. Corn was the only vegetable liked well enough to be 
eaten often by 90 per cent of subjects, concluded Schuck (1961). 
Green and yellow vegetables appeared on 43 per cent of the 
desirable menus compiled by Eppright (1950). One half of re- 
spondents in this study liked green and yellow vegetables. Most 
green, yellow, and leafy vegetables were rejected by more than 
half of service men, stated Vawter and Konishi (1958). According 
to Augustine (1950), vegetables and salads usually were eaten by 
75 per cent or more of children. Abbott et al. (1952) listed 
nine vegetables well-liked by men: lettucs, tomatoes, sweet 
potatoes, snapbeans, white potatoes, corn, shell peas, cabbage, 
and shell beans. The four vegetables liked best by teenagers, 
stated Leverton (1944), were white potatoes, green peas, raw 
tomatoes, and leaf lettuce. Green beans were the fifth vegetable 
choice of boys, and carrots were chosen fifth by girls. These 
teenagers were "unwilling to eat" parsnips, turnips, and squash. 
11 
Least liked fruits, stated Abbott et al. (1952), were those 
not locally grown or recently introduced. Nine out of ten male 
subjects observed by Vawter and Konishi (195$) drank orange and 
blended juice, but the greatest quantity, consumed was of grape- 
fruit and tomato juice. 1Vomen students ate more raw than cooked 
fruit, noted Young (1946). Breckenridge (1959) rated canned and 
cooked fruit as less popular than raw fruit with school children. 
Ready -to -eat cereals were more popular with college students 
than were cooked cereals, according to Schuck (1961). No strong 
preference for cereals was found by Eppright (1950), though bread 
was listed by respondents on most recalled and desired menus. 
\Ione of the women college students questioned by Young (1946) ate 
the two recommended servings of whole grain cereals per day; one 
fourth of the group had none during a week; one third had one 
servin,; daily. Vawter and Konishi (1958) noted that breakfast 
cereals were eaten by half of male subjects, whereas all breads 
were popular with 75 per cent of the group. Macaroni and spa- 
ghetti were foods liked by teenagers, reported Hard and 
Esselbaugh (1960). Scouler and Foster (1946) concluded that 
students ate dry cereal when it was served but did not order it. 
Desserts, except rice pudding and a few cookie variations, 
were well-liked by 75 per cent of the service men observed by 
Vawter and Konishi (1958). Cakes were tne favorite dessert, 
according to Eppright (1950), except among persons of Scandi- 
navian descent who preferred cookies. Puddings were more pre- 
ferred by older persons than by younger ones. Bricker (1961) 
found that "Jello" and ice cream were commonly chosen luncheon 
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desserts of adolescent women. Sweets, pie, cake, and cookies 
were popular with teenagers, noted Hard and Esselbaugh (1960). 
Psychological Factors 
Influences of personality and psychological reactions on 
food habits have been widely investigated. In studying effects 
of repetitive diets, Siegel (1957) noted that results of per- 
sonality tests gave no indication of the length of time subjects 
would continue on a repetitive experimental diet. Preferences 
for certain classes of foods, according to Pilgrim and Kamen 
(1959), were slightly but significantly related to personality 
as measured by the Thurston Temperament Schedule. 
A relationship was discovered between food aversions and 
emotional state by Eppright (1947). Breckenridge (1959) studied 
food preferences of children; when parents and children both 
rated the children's likes and dislikes, parents more often rated 
foods as "indifferent" than did their offspring. This difference 
was attributed to greater emotional maturity and objectivity of 
parents. 
Food habits of mothers reflected those of their daughters, 
reported Bricker (1961), especially closely at breakfast, evening 
meal, evening snack, and when entertaining friends. McCarthy 
(1935) observed that 35 per cent of children's food aversions 
were associated with food dislikes on the part of family members; 
there was a higher percentage of identical aversions between 
siblings than between parents and children. 
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Seigel (1957) concluded that those foods initially more 
acceptable showed less decline in rating after frequent repe- 
tition than did foods with an original lower preference rating. 
Kamen and Pilgrim (1961) studied monotony effects in three and 
six day menu cycles and learned that overall satisfaction was 
greater among those subjects who planned their own three day 
menus than among others who ate menus planned for them. Young 
children with no feeding problems, noted McCarthy (1935), were 
accustomed to a greater variety of foods than were those children 
with problems. 
Hall and Hall (1939) reported that familiar foods were more 
likely to be eaten than strange ones. Causes of unfamiliarity 
of foods were: the food item was not available locally, it was 
not served in the home, or the image of the food itself was 
distasteful. Familiar vegetables rated 13 to 99 per cent higher 
in preference than those checked as unfamiliar, according to Van 
'Ziter (1956). Abbott et al. (1952) discovered that low pref- 
erence ratings of many foods were connected with "not tried" 
rather than "dislike" responses. Of 50 vegetables included in 
the check list in this study, 18 had not been tried by 53 to 100 
per cent of respondents. 
Individuals were unable to account for their own food likes 
and dislikes, concluded Eppright (1950), and were unable to report 
them in fine gradations. Flavor and satiety were reasons given 
for liking foods. Odor was associated with dislike, but color 
and texture seldom were mentioned. According to Lamb et al. 
(1954), characteristics preferred were: color; crisp, crunchy 
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texture; well-cooked vegetables; and fried foods. There are not 
"food-lovers" or "food-haters," suggested Pilgrim and Kamen 
(1959), but lovers and haters of certain classes of foods. 
Purchased Meals 
Although consumer preference studies of purchased meals have 
not been widely discussed in literature, some information is 
available from consumer surveys. One such informal study (1958), 
"Consumer Panel Report on Lining Out Habits and Attitudes," was 
conducted for restaurant interests by a research organization. 
On the basis of sampling of family eating habits, the study 
concluded that 44 per cent of adults purchased all or part of 
lunch. Of the 65 per cent who did not buy this meal, 57 per cent 
brought it from home and 39 per cent ate at home. Pour per cent 
had lunch provided free of charge by their employer. 
Slightly more women than men went home at noon or brought 
their lunch, according to this survey. Sixty-four per cent of 
workers said there was a convenient place to eat near where they 
were employed. Of those who did not purchase lunch, 36 per cent 
gave cost as the reason, but this did not appear to be related to 
income level of respondents. Of the women who bought lunch, 50 
per cent ate in a public eating place and 4S per cent in a company 
cafeteria or lunch room; 80 per cent of men lunched in a public 
eating place and 18 per cent in a company sponsored food service. 
The average lunch check of adults was $0.82; women averaged $0.66 
and men $0.87. Women 19 to 34 years of age spent more for lunch 
than did those 35 years of age or over. 
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In a survey made for the National Restaurant Association by 
a research company (Eating Out Index of Consumer Attitudes 
Survey, 1960) 43 per cent of respondents had purchased at least 
one regular meal away from home in the previous week. More 
lunches (30 per cent) than evening meals (25 per cent) or break- 
fasts (5 per cent) were purchased. A similar study in 1962 
confirmed this, though percentages had risen slightly. Of those 
who purchased lunch, 29 per cent ate in a restaurant; 19 per cent 
in diners, drive-ins, or hamburger stands; 20 per cent in caf- 
eterias; and 9 per cent lunched in soda fountains and luncheon- 
ettes. Dining out was more usual among men than women and was 
sharply affected by family income level. Twenty-nine per cent of 
those in the $4,000 or under income group dined out, as opposed 
to more than 59 per cent of those with incomes over $8,000. Half 
of respondents dining out ate alone, while 61 per cent of all 
lunches were eaten alone. Business was connected with 10 per cent 
of lunches. thirty-eight per cent of all meals were eaten out 
voluntarily, while only 21 per cent of respondents lunched away 
from home from choice. 
PROCEDURE 
Population 
Description. ,vomen workers employed in campus offices of 
Kansas State University were selected as subjects for this study 
of preferred luncheon menu patterns and lunch habits. Only full- 
time employees were included in the population because this group 
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was assumed to be subject to more uniform influences as length of 
lunch period and available lunch period and available luncheon 
sources. Exclusion of widowed and divorced persons produced a 
population more homogeneous as to family composition and house- 
hold size. the population was further defined by limiting it to 
persons occupying certain positions classified under the Kansas 
Civil czervice System (Appendix 3). Positions included were those 
that were routine in nature and not administrative. 
Listing of this population, which included 231 women, was 
made from personnel records in the office of the Comptroller of 
Kansas State University. Records were the most recent available. 
All persons included in the population were employed by the 
University throughout the period of the study and were available 
at their accustomed work places during regular working hours. 
A completed listing of the population included 120 women, ages 15 
through 24; and 111 women, ages 25 through 70. One hundred 
seventy-six women were married and 55 unmarried. 
Stratification. Age and marital status were used as bases 
for stratifying the population, as these were the only factors of 
background information available for the entire list, the popula- 
tion was divided into four groups: 
A. Married women, 15 through 24 years of age 
B. Married women, 25 through 70 years of age 
C. Unmarried women, 15 through 24 years of age 
D. Unmarried women, 25 through 70 years of age 
Division into "older" and "younger" groups was made arbitrarily. 
No information available indicated definite change in food habit 
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patterns of adolescent and adult women at any age level. However, 
a natural change in distribution occurred in this population be- 
tween the 20 to 24 year age group and those 25 to 29 years of age. 
This point was used as a distinction between strata at the sug- 
gestion of the Department of Statistics at Kansas State Univer- 
sity. 
Sampling. Size and method of sampling were recommended by 
the Department of Statistics. Twenty names were drawn from each 
of the four population strata, using a chart of random numbers. 
Five additional names were drawn in each stratum to be used as 
replacements where completion of the interview was impossible. 
Additional names were used in these circumstances: 
1. The individual had terminated employment since the 
most recent listing by Kansas Public Employees Re- 
tirement System. 
2. The person was on leave from her regular place of 
employment. 
3. Marital status, age grouping, or Civil Service Clas- 
sification had changed in the interval between se- 
lection of sample and scheduling of interview. 
4. the person refused to be interviewed. 
5. An error in age, marital status, or position classi- 
fication existed in records from which the population 
was drawn or occurred in listing. 
Fifteen replacement names were used: four each in groups A and 
C and five in group B, and two in O. 
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When the population was stratified, resulting groups were 
not equal in size; necessarily the completed sample did not 
reflect an exact distribution by age and marital status within 
the population. Slightly more women under than over 25 years of 
age were listed; more than three times as many married as un- 
married persons were included (Table 1). the completed sample 
was 34.6 per cent of the total population, representing 22.7 per 
cent of married women and 72.7 per cent of the unmarried; of 
younger persons, 33.3 per cent and 36.0 per cent of those 25 
years of age and over. 
Interviews 
An interview schedule was designed to yield the following 
information: 
1. Age and marital status as a check on the accuracy 
of population listing and sampling procedures. 
2. Information concerning limitations of time, distance, 
and availability of food that were thought likely to 
influence luncheon meal choices. 
3. Preferences of the individual as to luncheon meal 
pattern, sources of this meal, and reasons for these 
choices. 
4. Preferences and attitudes of the interviewee toward 
purchased meals, particularly lunch. 
fhe interview schedule (Appendix B) contained 21 questions. 
Six dealt with age, marital status, size of household, level of 
education completed, distance and means of travel to work, and 
Table 1. Distribution of sample within population. 
: Married : Unmarried Total 
Age groupings : 
(years) : 
2opu- 
lation Sample 
Per : 
cent : 
Popu- 
lation Sample 
Per 
cent 
: Popu- 
: lation Sample 
Per 
cent 
A ) 15-19 15 2 13.3 17 8 47.0 32 10 31.3 
) 
and) 20-24 74 18 24.3 14 12 85.7 88 30 34.1 
) 
C ' Total: 15-24 89 20 22.5 31 20 64.5 120 40 33.3 
) 25-29 21 7 33.3 1 1 100.0 22 8 36.4 
) 
) 30-34 12 3 25.0 0 0 0.0 12 3 25.0 
) 
) 35-39 9 3 33.3 2 2 100.0 11 5 60.3 
) 
B) 40-44 6 0 0.0 1 0 0.0 7 0 0.0 
) 
and) 45-49 16 2 12.5 4 4 100.0 20 6 30.0 
) 
D ) 50-54 12 3 25.0 2 1 50.0 14 4 28.6 
) 
) 55-59 6 2 33.3 4 2 50.0 10 4 40.0 
) 
) 60-64 5 0 0.0 8 8 100.0 13 8 61.5 
) 
) 65 and over 0 0 0.0 2 2 100.0 2 2 100.0 
) 
) Total: 25-65 
) and over 87 20 22.9 24 20 83.3 111 40 36.9 
Total: 15-65 
and over 176 40 22.7 55 40 72.7 231 80 34.6 
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length of lunch period. Lunch habits were the subject of 11 
questions concerned with the most recent luncheon meal, menu 
recalled, size of lunch group, and source of meal. Two ques- 
tions concerned meal patterns most likely to be followed at home 
and when purchasing lunch. Other questions had to do with source 
of purchased luncheon and amount of money spent. Eleven ques- 
tions asked for attitudes and opinions of respondents on quality 
and costs of purchased meals. 
Suggested answers to questions 1 through 13 were formulated 
and listed on cards (Appendix B) for presentation to the inter- 
viewee to (1) aid respondents in forming answers; (2) speed 
recording of responses so that the interview was not delayed and 
spontaneity of responses was not lost; and (3) aid in categoriz- 
ing and tabulating replies. 
Ages were listed in five-year groups to offset any unwilling- 
ness to give ages in answer to direct questions. Information 
from interview schedules agreed with that from personnel records 
with one exception; one person had observed her twenty-fifth 
birthday recently. Since this changed her place within the 
strata, tnis interview was discarded and a replacement name used. 
Questions 14 through 21 were completed only when the re- 
spondent had purchased lunch in a public eating place once in the 
previous week. More time was required for completing this sec- 
tion than for the first group of questions, as opinions of the 
respondent were desired and no answers were suggested. This 
section was completed in 37 of 60 interviews. 
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Employees whose names were drawn in the sample were 
approached at their regular work place by the interviewer and 
arrangements made for the conference. In many instances the 
interview was concluded at this time. Other appointments in- 
cluded "coffee break" or lunch periods, at the office immedi- 
ately after working hours, or in the evening at the inter- 
viewee's home. Only one person refused to be questioned. 
The respondent was informed of the nature and purpose of 
the study. She was assured that all information would be con- 
fidential and that interviews were coded. As the respondent 
replied to questions of the interviewer, answers were recorded 
on the schedule form. This was accomplished as quickly as pos- 
sible to avoid disturbing the continuity of the interview. 
Care was taken to allow the respondent to see that her answers 
were being recorded accurately. answers were not clear, 
or the interviewer did not understand the response, more infor- 
mation was requested. If the employee seemed unwilling to 
answer, the interviewer did not press for a reply. 
Analysis of Data 
Responses recorded during interviews were tabulated from 
coded schedules. Averages were calculated for responses con- 
cerning household size and costs of purchased lunches. In 
analyzing recalled meal patterns and most usual lunch sources, 
percentages were figured. Chi-squares were used to test signifi- 
cance of certain responses. 
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RESULTS AND DISCUSSION 
Background Factors 
Interview schedules for 80 women in the sample group were 
completed and analyzed. 
Household Size. Average household size was 2.53 persons 
(Table 2, Appendix A). Married women over 25 years of age lived 
in the largest households, averaging 3.20 persons, and had the 
greatest number of children. Five living groups were made up 
each of four children and two adults. The smallest average, 
1.95 persons, was in the older, unmarried group; one woman re- 
ported living in a household of five adults, and eiht persons 
lived alone. Five of the younger, unmarried women also lived 
alone, and one resided at home with her mother and younger 
brother and sister. 
Travel to Work. Distances that respondents traveled to work 
were categorized as: (1) less than one mile, (2) less than two 
miles, and (3) two miles or more. Distances given in blocks were 
converted to miles on the basis of 12 blocks per mile. 
Forty women traveled less than one mile to work, 27 less 
than two, and 13 two or more miles (Table 3, Appendix A). The 
shortest distance reported was two blocks and the greatest, 25 
miles. Only four persons commuted more than ten miles. 
Though the majority of subjects lived close to their place 
of employment, only 24 walked to work; 51 did not. Pour walked 
"sometimes." More unmarried women than married walked to the 
office. Of the 12 younger, married employees who lived less than 
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one mile from their work place, only two walked. 
Lunch Period. Sixty-five of 80 respondents reported a 
lunch period of 70 minutes, 11 women were allowed one flour for 
lunch, and three shorter lengtns of time (Table 4, Appendix 
A). The 70-minute lunch period appeared to be customary in 
academic offices of the University, with one hour the usual 
length in administrative offices. 
Source of Lunch 
Respondents were asked to recall where their most recent 
lunch was eaten, then were questioned about usual lunch habits. 
Recalled Lunches. forty-eight of 80 women reported having 
gone home for their most recent lunch (Table 5). Seventeen 
persons ate this meal in a public eating place; only half as 
many, eight, had eaten at or near their work place. The 
greatest number, 14, who ate the recalled meal at home were in 
the group of younger, married women; none of these lunched at 
or near the office. The greatest number purchasing lunch, six, 
and the least number eating at home, 11, were of the younger, 
unmarried group. Age, marital status, or size of household 
did not significantly influence where the recalled lunch was 
eaten (Table 6). 
Usual Source. Lunch at home was the usual habit of 51 of 
79 respondents as shown in Table 7. This is in contrast to the 
study by Bricker (1961) in which most of the young women office 
workers in the metropolitan area observed commuted 30 minutes 
or more to work. In the survey, "Consumer Panel Report on Dining 
Table 5. Recalled and usual lunch sources and menu patterns. 
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fable 6. Relation of lunch source and 
recalled lunches to ,ge, marital status, 
size of lunch group.r 
menu patterns of 
size of household, and 
Lunch source Mena patterns 
Related factors dome : Purchased : la : 
Age 0.0533 ns 0.6452 ns 1.4615 us 4.1432 * 
Marital status 0.4800 ns 0.0717 ns 2.8646 ns 3.5680 ns 
Household size 
Three persons 0.0779 ns 0.0019 ns 0.1813 ns 0.1040 ns 
rwo persons 0.0003 ns 0.4124 ns 0.0329 ns 0.7813 ns 
Menu patterns 
Pattern I 4.1807 * 0.0993 ns . 10 fa 
Pattern II 1.1430 ns 0.3127 ns as 
Lunch group 
Alone 0.0630 ns 1.3581 ns 
Two persons 0.0001 ns 0.0094 ns 
Group 0.1019 ns 0.1032 ns 
a Main dish and vegetable or salad. 
b Soup, salad, and/or sandwich. 
/ Allow one degree of freedom. Chi-square formula used with 
correction for continuity. 
significant at the 5% level. 
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Table 7. Reasons for usual lunch source. 
Reasons given 
Usual lunch source 
: Go :Bring:Bring: 
:home :lunch:part : :Skip-: 
:for :from : of : Buy : ped : 
: lunch :home :lunch:lunch:lunch: fotal 
Number responding 51 17 2 5 4 79 
1. rakes less effort 0 1 0 1 0 2 
2. Saves time 5 8 1 3 1 18 
3. Like the food better 12 3 0 1 0 16 
4. Costs less 31 9 1 1 0 42 
5. Like to eat alone 0 0 0 0 0 0 
6. Like company at meals 6 4 0 1 0 11 
7. Prepare lunch for 
others 15 0 1 0 1 17 
8. Like food someone else 
has prepared 1 0 0 0 0 
9. Like to be with members 
of my family 0 0 9 
10. Do housework during my 
lunch period 6 0 0 0 0 6 
11. Like to rest, relax, 
etc. 9 0 0 0 0 9 
12. Like to read my mail 4 0 0 0 0 4 
13. Do errands during my 
lunch period 3 0 0 0 0 3 
14. Others 4 0 2 0 0 b 
Total 105 25 5 7 2 152 
t 
Out Habits and Attitudes" (1953), 39 per cent of adults not pur- 
chasing lunch went home to eat; as area population increased, 
fewer workers ate lunch at home and more carried it with them. 
In the present study, 67 of 80 respondents lived less than 
two miles from their place of work (Table 2, Appendix A) and 
transportation appeared to be available to most. These factors 
apparently influenced a greater number to go home at noon and 
fewer (5 of 79) to purchase the meal or to carry lunch from home 
(19 persons). 
Reasons for usual lunch source are summarized in Table 7. 
The first nine were included in the list of suggested answers, 
while ten through 13 were volunteered by respondents. Most women 
gave more than one. Thirty-one of the 51 who usually ate lunch 
at home gave cost as the reason. Fifteen women said they went 
home to prepare lunch for others; preference for "home-cooked" 
food was expressed by 12. Nine women said they went home "to 
relax," "to rest," or "to get away from the office." Six lunched 
at home so they could have company at meal time. An opportunity 
to read the day's mail caused four to go home at noon, and six 
listed household duties accomplished during the noon hour. 
Lunch brought from home was most usual for 17 respondents. 
Nine women gave lower cost as the reason, eight said it saved 
time, and four enjoyed the companionship of fellow workers at the 
noon meal. Two persons lacked time or transportation to go home. 
Other reasons were dieting and avoiding a cafeteria line. Two 
women frequently brought part of a lunch from home, supplementing 
it with a sandwich purchased from a vending machine and milk and 
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ice cream from a dairy bar. 
Purchasing lunch was the most usual habit of only five of 80 
respondents, although 17 purchased their most recent luncheon 
meal. Three usually purchased lunch to save time; others men- 
tioned that it was easier or that it enabled them to have company 
at meals. The three women who did not eat lunch said it saved 
time or they did not want to eat alone. 
Lunch Group 
Size of lunch group in relation to usual lunch habit is shown 
in Table F. Forty persons generally ate with one other person; 30 
of these went home for lunch. While approximately half of the 75 
respondents ate in the company of one another, one fourth lunched 
in a group and one fourth ate alone. None of those who purchased 
lunch regularly were accustomed to eating alone. 
Table 8. Usual lunch habit and size of lunch group.a 
: Alone 
: With two: 
: other : 
: persons : 
In a 
group : Total 
Go home for lunch 10 30 11 51 
Bring all or part of 
lunch 5 7 7 19 
Purchase lunch 0 3 1 4 
Other 1 0 0 1 
Total 16 40 19 75 
a Seventy-five replies included. 
Menu Patterns 
Replies to questions concerning menu patterns are given in 
Table 5. 
Recalled Lunches. Luncheon menus of Pattern II (soup, 
salad, and/or sandwich) were recalled by 27 eating at home and 
12 who purchased lunch for a total of 49.4 per cent of respond- 
ents (Table 5). All lunches of Pattern II did not necessarily 
include all three items, though a sandwich only or sandwich and 
salad were given frequently. Soup was mentioned seldom either as 
the entire lunch or combined with sandwich or salad, possibly 
because respondents were interviewed in mid-summer. Bricker 
(1961) noted that 66 per cent of young women metropolitan office 
workers purchased a sandwich lunch in a company cafeteria. 
Eppeight (1950) found in her study of food habits and preferences 
of two Iowa age groups that similar foods were served at both 
noon and evening meals. 
Twenty-six women (21 eating at home and five purchasing the 
noon meal) recalled lunches of main dish and vegetable (Pattern 
I). This was a larger percentage (32.9) than the 22 per cent 
reported by Bricker (1961) as preferring this type of meal. 
Three women had not eaten lunch the day they were asked to recall. 
Snacks were substituted for lunch by three persons. Twelve of 
the older, unmarried women, or twice as many as in any other 
group, reported having eaten a meal of main dish and vegetable. 
From comments it appeared that these women more often lived in a 
household with other adults who prepared and served the meal for 
them. 
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A main dish and vegetable lunch was eaten by more women at 
home than in a public eating place (Table 9). Twenty-one, or 
43.7 per cent, of those eating at home recalled a meal of this 
pattern; while only five, or 29.4 per cent, who purchased lunch 
made this selection. Home as a source of the luncheon meal was 
significant at the 5 per cent level when related to the main dish 
and vegetable menu pattern (Table 6). 
Table 9. Factors related to menu patterns of recalled lunches. 
IbINCISOSIMOSSI111.11,1.116W" 
Factors 
Number 
-respond- 
: ing 
Menu patterns 
Pattern 1a : Pattern IIb 
No. : : No. : 
Source of meal 
Home 48 21 43.7 27 56.3 
Public place 17 5 29.4 12 70.6 
Age 
15-24 years 37 10 27.0 27 73.0 
25-70 years 36 16 44.4 20 55.6 
Marital status 
Married 37 9 24.3 28 75.7 
Unmarried 36 17 47.2 19 52.8 
a Main dish and vegetable or salad. 
b Soup, salad, and/or sandwich. 
Seventy-three women 15-24 years of age selected the soup, 
salad, and/or sandwich type lunch; 55.6 per cent of those 25 years 
of a':;e and over recalled this luncheon menu pattern (Table 9). 
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hrinker (1901) reported that 60 per cent of young women 18 and 19 
years of age chose a sandwich lunch. In the present study, age 
and Menu .,attern II (soup, salad, and/or sandwich) were related 
Significantly (P1(.05). 
Of the married women 75.7 per cent and 52.8 per cent of un- 
married women recalled lunches of Menu Pattern II (soup, salad, 
and/or sandwich). Menu Patterns I (main dish and vegetable or 
salad) and II were selected by almost equal numbers of unmarried 
women. 
Ait itional ,ualities. A study of nutritional adequacy of 
luncheon meals was not a part of this project, and information 
concerning size of servings or amounts was not asked for in the 
interview. However, it appeared from informal comments that some 
respondents were uninterested and uninformed about this aspect of 
lunch. Sixty-seven of 70 recalled meals included a meat or high 
protein food (fable 10) as listed in "Food for Fitness" (Appendix 
Fifty-seven woven ate bread and cereal products. only 43, or 
three fifths, ate at least one vitamin-rich fruit or vegetable, 
while only 15 drank milk with the recalled lunch. ihirty-five 
persons ate desserts and sweets. 
Usual Menu Patterns. eventy-eight respondents indicated 
the meal pattern they would be most apt to select at home and 
when purchasing lunch (fable 5). Sixty-three cited Pattern 11 
(soup, salad, and/or sandwich) when eating at home, while 15 
favored the main dish and vegetable or salad combination (Pattern 
I). Choice in a public eating place would likely be Pattern II 
for 46 respondents and Menu Pattern I for 32. 
Table 10. Foods included in recalled lunches. 
Married Unmarried 
:Group A Group B :Group C Group D : 
: 15-24 25-70 : 15-24 25-70 : 
Classes of foods : years years :years years : Dotal 
Number of responses 17 17 20 16 70 
Milk 5 3 3 4 15 
Meat or high protein 
foods 16 18 16 17 67 
Vitamin-rich fruits 
and vegetables 
Bread and cereals 
Dessert and sweets 
11 
16 
6 
10 
14 
12 
8 14 43 
15 12 
7 10 
57 
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Though the information was not analyzed statistically, menu 
patterns and sources of recalled meals appeared to be different 
from those given as "usual" (Table 5). Forty-eight women ate the 
recalled lunch at home. Of these, 56.3 per cent had Menu Pattern 
II, but 80.8 per cent of 78 respondents would be likely to select 
this type of meal when lunching at home. Fifty-nine per cent 
favored a lunch of soup, salad, and/or sandwich (II) when buying 
the meal, but a greater number, 70.6 per cent, actually chose this 
menu when purchasin the recalled lunch. 
Purchased Lunches 
Thirty-eight respondents who said they had purchased lunch at 
least once in the previous week were asked to comlilete the eight 
final questions of the interview schedule. nese responses are 
presented in Table 11. 
Table 11. Usual source and cost of purchased lunches. 
Amount spent 
CROPISPVIMM*C-- 
:No. re-: 
Population: spond-: 
groupings: ing 
Usual source 
: 
Cafe-: 
teria: 
Res- 
tau- 
rant 
:Lunch 
:coun- 
: ter 
: : 
:Drive-: 
: in : 
No 
an- 
sever 
:$0.40: 
: or : 
: less: 
$0.41: 
to : 
$0.60: 
$0.61: 
to : 
$0.80: 
$0.81: 
to : Over : 
$1.00: $1.00: 
Aver- 
age 
Married : 
: 
Group A 
15-24 yrs.: 9 : 3 4 1 0 1 : 0 4 3 1 1 $0.728 
Group B 
25-70 yrs.: 10 : 7 1 0 0 2 : 2 2 4 0 1 0.624 
Unmarried : 
Group C : : 
15-24 yrs.: 10 : 3 3 1 2 1 : 1 4 4 1 0 0.604 
Group : 
25-70 yrs,: 9 6 22 0 0 : 1 2 3 0 3 0.668 
Total : 38 : 14 14 4 2 4 : 4 12 14 2 5 0.656" 
a 
Average for entire group. 
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Source. Fourteen women replied that they usually purchased 
lunch in a restaurant and an equal number chose cafeteria service. 
Pour generally ate at a lunch counter and two at a drive-in 
restaurant. Four women did not reply. 
Several respondents commented on a lack of choice in eating 
places. Six women agreed with one who said, "I eat at the 
(Student) Union because there is nowhere else to go." Three men- 
tioned avoiding a long waiting line at the cafeteria as a reason 
for lunch at home. 
Convenience of location, cleanliness, and food quality were 
each aiven by 14 persons as reasons for selection of food service 
(Table 12). Ten and 11 respondents, respectively, said choices 
were determined by reasonable prices and variety of food offered. 
Eight persons listed eating quickly and an equal number good 
service as reasons for a choice. "I like the atmosphere" was 
indicated by seven, and five said they ate where they did because 
"my friends eat there." 
Informal comments during the interview emphasized the impor- 
tance of convenience. Nine women ate lunch in the "handiest" or 
"closest" place. One respondent commented that choice of eating 
place depended on parking facilities. Being able to eat quickly 
or fast service was mentioned by four women. 
Lunch Costs. The average amount spent by respondents for 
their most recent purchased lunch was $0.656 (Table 11). Five 
persons recalled having spent more than $1.00; and the most ex- 
pensive lunch recalled was $1.25. Pour persons expended $0.40 
or less; the least expensive lunch, which cost $0.20, consisted 
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Table 12. Reasons for choice of public eating place. 
Married Unmarried 
:Group A Group B : Group C Group D: 
: 15-24 25-70 : 15-24 25-70 : 
Reasons given : years years : years years : Total 
Is clean place 4 3 3 4 14 
Like the food 4 1 3 5 13 
Like the atmosphere 2 2 2 1 
Ts close by 5 5 1 3 14 
good service 2 1 1 4 8 
Good quality food 5 2 3 4 14 
Friends eat there 1 1 3 0 5 
Don't have time to 
go home 0 0 2 1 3 
Can eat quickly 1 0 4 3 8 
Prices are reasonable 4 3 2 3 12 
Food is varied 4 3 2 2 11 
Others 1 1 4 1 7 
of a "coke" and two doughnuts. 
Twenty-two of the 45 persons answering this question con- 
sidered the cost of the purchased lunch "reasonable" or "satis- 
factory"; these ranged from $0.30 to $1.25. The meal costing 
$1.25 was considered satisfactory by the purchaser because it was 
in celebration of a special occasion and was not a regular habit. 
Of those who spent $1.00 or more, three indicated the price was 
too high. 
Respondents appeared to be conscious of cost. One woman who 
spent $0.50 for lunch said, "that's all the higher I want to go." 
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Another felt that $0.70 was expensive for lunch; the young 
woman who spent $0.20 said, "I always hesitate to spend money 
for lunch." Reporting a S0.60 luncheon, one young woman said, 
"Once in a while this is not bad, but everyday it is too 
expensive." Other comments were: "It gets kind of expensive 
when you eat out a lot." "Somedays I feel I'm not getting much 
food for my money." "I could go home and eat for less." 
Attitudes Toward Purchased Meals. Respondents were asked 
to compare purchased meals and those eaten at home. Three 
women noted that "eating out" offered a change of scene or 
variety. Strong dislikes were revealed by such comments as, 
"I've never eaten out where I really liked it," or "From 
experience, there are a lot of horrible places in town." 
Fifteen of 37 respondents agreed with one who said, "Almost 
everything I prepare at home is better." Two women preferred 
purchased meals; "They have more time to fix it than I do." 
Yet, others commented that purchased meals did not vary greatly 
from those eaten at home. 
SUMMARY 
Eighty women employed in offices on the campus of Kansas 
State University were interviewed concerning their usual lunch 
habits, the source and menu pattern of their most recent mid-day 
meal, and attitudes toward purchased meals. These women lived 
in households which averaged 2.58 persons. The majority of the 
group lived close to their place of employment, but less than a 
third walked to work. Seventy minutes was the most usual lunch 
period. 
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Fortyeight of 80 women ate their most recent lunch at 
home, although 70 said they did so usually. Cost (31 respond- 
ents), need to prepare lunch for others (15), and preference 
for food prepared at home (12), were given as reasons. Eight 
women ate the recalled meal at or near their work place, yet 
19 usually brought all or part of lunch from home; 17 purchased 
the most recent lunch, but only five habitually did so. Four 
women "skipped" lunch regularly. Half of the group lunched 
with one other person, one fourth alone, and the remaining one 
fourth with two or more other persons. 
Thirty-nine recalled a lunch of soup, salad, and/or sandwich 
(Pattern II) and 26 of the main dish and vegetable or salad 
(pattern I). Menu Pattern I was significantly related to home 
as the source of the meal. A significantly greater number of 
young women ate a meal of Pattern II. Equal numbers of un- 
married women selected the two menu patterns; of married re- 
spondents, one fourth chose Pattern I and three fourths Pattern 
II. 
Menu patterns of usual and recalled lunches appeared to 
differ. Of those who recalled eating at home, 56.4 per cent 
ate the soup, salad, and/or sandwich menu (Pattern II), but 80.8 
per cent said they were likely to do so; when purchasing lunch, 
29.4 per cent would be likely to select Menu Pattern I, but 41.0 
per cent recalled doing so. 
Cafeterias and restaurants were the most frequent sources 
of purchased lunch and were selected each by 14 of 38 respond- 
ents. Convenience, cleanliness, and food quality most often 
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influenced choice of eating place. Respondents appeared to be 
conscious of cost. Average price of purchased lunches was 
40.656; the majority (26 of 38) were in the $0.41 to $0.80 range. 
The most paid for lunch was $1.25 and $0.20 the least. Atti- 
tudes toward purchased meals varied, but 15 of 37 women indicated 
a preference for food prepared at home. 
CONCLUSIONS 
Home was the main source of lunch for women office workers 
in this study. A greater number of these employees went home for 
lunch than did those in comparable studies reviewed. Most of the 
group lived close to their work and transportation appeared to be 
available. A relatively long lunch period may have influenced 
the decision to eat at home. Respondents also indicated lack of 
choice of food services and crowded conditions in those that were 
available. 
Most women selected a lunch of Menu Pattern II (soup, salad, 
and/or sandwich); this menu was chosen more often by married than 
unmarried women, more by younger than by older persons. Respond- 
ents indicated that sandwiches were well-liked, quickly prepared, 
satisfying, and inexpensive. Convenience and cost appeared to be 
important to this group. fhe sandwich meal may reflect a trend 
toward informal habits on the part of younger people, and emphasis 
on dinner as the important meal of the day. 
Women selecting the main dish meal were in the minority and 
most meals of this type were eaten at home. Two groups probably 
were included among those eating a main dish: (1) i;omen eating 
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at home who would ordinarily eat a sandwich may have, on the day 
recalled, eaten foods left from an earlier family meal. This may 
have contributed to apparent differences between recalled and 
usual lunch habits. This information was not requested in the 
interview, but appeared frequently in respondents' informal 
comments. (2) In the older unmarried group several women lived 
in a household with other adults, in many cases a parent or 
elderly relative, who had lunch prepared and ready when the re- 
spondent returned home at noon. For these women the mid -day meal 
appeared to be the heavier one of the day. More conventional 
meal patterns may have reflected attitudes of older persons, 
perhaps from rural backgrounds. 
Although this study was based on a representative sampling, 
the population from which the sample was drawn was small and 
homogeneous, and not necessarily representative of women office 
workers in general. Studies of clerical workers in other employ- 
ment environments, as well as surveys of lunch preferences of 
other types of workers, could furnish useful information for food 
service managers. 
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APPENDIX A 
rablt, 2. Size of households of women office workers participating in the study. 
Married Unmarried 
Group A : Group B : Group C : Group D : 
: 15-24 yrs. : 25-70 yrs. : 15-24 yrs. : 25-70 yrs.: Total 
Individuals : No. Av. : No. Av. : No. Av. : No. Av. : No. Av. 
Number responding 20 20 20 20 80 
Children 18 0.90 23 1.15 22 0.10 0 0.00 43 0.54 
Adults 41 2.05 41 2.05 43 2.15 39 1.95 164 2.05 
Total 59 2.95 64 3.20 45 2.25 39 1.95 207 2.58 
46 
Table 3. Length of lunch perioa. 
Married Unmarried 
: Group A Group B : Group C Group 
: 15-24 25-70 : 15-24 25-70 
Length of time : years years : years years rota' 
70 minutes 16 16 17 16 65 
60 minutes 3 2 2 4 11 
45 minutes or 
less 1 2 0 0 3 
Number 
responding 20 20 19 20 79 
Table 4. Distance and means of travel to work by women office workers participating 
in the study. 
Married Unmarried 
Total 
Distances and means : 
of travel : 
Group A 
15-24 yrs. 
Group B : 
25-70 yrs. : 
Group C 
15-24 yrs. 
Group D : 
25-70 yrs. : 
Less than one mile 12 8 11 11 42 
Less than two miles 4 6 6 9 25 
Two miles or more 4 6 3 0 13 
Walked to work 2 5 10 7 24 
Did not walk 17 15 10 10 51 
Walk sometimes 1 1 0 3 4 
No answer 0 1 0 0 1 
Total 20 20 20 20 80 
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APPENDIX B 
1011 Clerk I 
1012 Clerk II 
1013 Clerk III 
1014 Clerk IV 
1021 Clerk Typist I 
1022 Clerk typist II 
1031 Clerk Stenographer I 
1032 Clerk stenographer II 
1041 Secretary I 
1042 Secretary II 
1043 Secretary I 
1044 Secretary II 
1061 Switchboard Opr. I 
1062 Switchboard Opr. II 
1111 Key Punch Operator I 
1112 Key Punch Operator II 
1120 Tabulation Equip. Opr. I 
1121 tabulation Equip. Opr. II 
1123 Tabulation Equip. Supv. 
1131 Calculating Mach. Opr. I 
1132 Calculating Mach. Opr. II 
1141 Duplicating Mach. Opr. I 
1142 Duplicating Mach. Opr. II 
1143 Duplicating Supv. 
1161 Bookkeeping Mach. Opr. I 
1162 Bookkeeping Mach. Opr. II 
1511 Cashier 
1521 Account Clerk I 
1522 Account Clerk II 
49 
Form 1. Kansas Civil Service Classified Positions Represented 
in Population. 

Code Date Time 
X 1. Which of these applies to yo0 
2. How many people use in your household? 
How many children? How many adults? 
.Married 1 
Single 2 
Vdidoed 3 
Divorced 4 
Children 
Adults 
X 3. Into Which of these categories does 15-19 - 1 
your age fall? 20-24 - 2 
25-29 - 3 
30-34 
- 4 
35-39 - 5 
40-44 - 6 
45-49 - 7 
50-54 - 8 
55-59 - 9 
60-64 - 10 
65-over- 11 
X 4 .thich of these applies to you? Completed 8th grade 
Completed 10th grade n c. 
Completed high school 3 
Completed trade school 4 
Completed 2 yrs. college 5 
Other 6 
X 5. Vdhere did you eat lunch today? At home 1 
(yesterday, if in the a.m.) Public e.p. 2 
Other 3 
X 6. What did you e at for lunch today? Maindish plus vegetable 1 
(yesterday, if in the a.m.) Soupsalad-sandwich 2 
X 
X 
X 
7. 
8. 
9. 
How far do you travel to work? 
Do you walk? 
How much time do you have off 
at noon? 
':.hick of these do you usually do? 
a011a 
yes 1 
no 2 
sometimes 3 
less than 30 mins. 1 
30 mins. 2 
30 mins. to 45 3 
45 mins. to 1 hr. 4 
1 hour 5 
1 hr. 10 mins. 6 
more 7 
eat alone 1 
with 1 other person 2 
with 2 others 3 
with 3 others 14- 
in a larger group 5 
Code Date 
X 10. Which of these do you do 
most frequently? 
X 11. I do this because 
Which of these reasons is 
most important to you? 
X 12. If you were eating at home, 
what sort of lunch. would 
you be most likely to eat? 
X 13. What type of lunch would 
you choose if you were buy- 
ing your lunch? 
Time 
Bring lunch from home 1 
Go home for -lunch 2 
Buy lunch 3 
Bring part of a lunch 4 
Skip lunch 5 
Other 6 
It takes less effort. 1 
It saves time. 2 
I like the food better. 3 
It costs lees. 4 
I like to eat alone. 5 
I like company at meals. 6 
I prepare lunch for others. 7 
I like to eat food someone 
else has prepared. 8 
Others 9 
Main dish plus vegetable 1 
Soup-salad-sandwich 2 
Main dish plus vegetable 1 
Soup-salad-sandwich 2 
Have you purchased your lunch in a public eating place in the lastweek? 
If so, I have some more questions to ask, if I may. 
X 14. When you eat lunch in a public eating place, are you able to 
buy the menu items you prefer? Please comment. yes 1 
no 2 
sometimes 3 
15. When you buy your lunch, how lo you choose the place where you 
will eat? 
X 16. In what kind of a eating place 
do you ueuall7 buy your lunch) Cafeteria 1 
Restaurant 2 
Lunch counter 3 
Vending machine 4 
Other 5 
X 
Code 
17. 
Date T lane _3_ 
) 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
i buy my lunch there 
because 
It is a clean place. 
I like the food. 
I like the atmosphere. 
It is close by. 
The service is good. 
The quality of food is good. 
My friends eat there. 
I don,t have time to go home. 
I can eat quickly. 
The prices are reasonable. 
There is a variety of food. 
Others 
Uhich of these reasons is 
most important to you? 
18. Hoa much did you spend for lunch today? (O the last lunch 
you purchased.) 
19. How do you feel about the amount of money you spend for lunch? 
X 20. ivhen you are eating lunch in a public eating place, are you 
able to buy the quality of food you prefer? Please comment. 
yes I 
no 2 
sometimes 3 
X 21. How does the quality of the food you buy compare with the 
quality of the food you eat at home? 
GENERAL COMMENTS: 
As good 1 
Not as good 2 
Better 3 
Same L. 
1. 
1 Married 
2 Single 
3 Widowed 
4 Divorced 
3. 
1 15-19 
2 20-24 
3 25-29 
4 30-34 
5 35-39 
6 40-44 
7 45-49 
8 50-54 
9 55-59 
10 60-64 
11 65-over 
4. 
I Completed eighth grade. 
2 Completed tenth grade. 
3 Completed high school 
4 Attended trade or business 
school. 
5 Completed 2 yrs. college. 
6 Other. 
5. 
1 At home. 
2 In a public eating place. 
3 Either. 
6. 
1 Main dish and vegetable 
or salad. 
2 Soup, salad, and/or sandwich. 
R. 
1 Less than 30 minutes. 
2 30 minutes. 
3 30 to 45 minutes. 
4 45 minutes to 1 hour. 
5 1 hour. 
6 1 hour 10 minutes. 
7 More. 
9. 
1 Eat alone. 
2 With 1 rther )ersor. 
3 With 2 others. 
4 With 3 others. 
5 In a larger group. 
10. 
1 Bring lunch from home. 
2 Go home for lunch. 
3 Buy lunch. 
4 Bring part of a lunch. 
5 Skip lunch. 
6 Other. 
11. 
1 It takes less effort. 
2 It saves time. 
3 I like the food better. 
4 It costs less. 
5 I like to eat alone. 
6 I like company at meals. 
7 I prepare lunch for others. 
8 I like to eat food someone else 
has prepared. 
9 Others. 
12. 
1 Main dish and vegetable 
or salad. 
2 Soup, salad, and/or sandwich. 
16 
1 Cafeteria. 
2 restaurant. 
3 Lunch counter. 
4 Vending machine. 
5 Other. 
17. 
1 It is a clean place. 
2 I like the food. 
3 I like the atmosphere. 
4 It is close by. 
5 The service is good. 
6 The quality of food is good. 
7 My friends eat there. 
8 I dor't have time to go home. 
9 I can eat quickly. 
10 Others. 
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A study of food habits and preferences of women office 
workers was undertaken to investigate sources and menu patterns 
of luncheon meals, to study the effect of various factors on 
lunch habits, and to examine preferences for lunches purchased 
away from home. 
Names of 80 women, employed in offices on the campus of 
Kansas State University, were drawn in a stratified random 
sample from a population of 231 persons. Participants were 
interviewed concerning usual lunch habits, source and menu 
pattern of the most recent mid-day meal, and attitudes toward 
purchased lunches. Responses were tabulated and analyzed from 
the completed interview schedules. 
Forty-eight of 80 women ate their most recent lunch at 
home, and 70 usually did so. Cost, need to prepare lunch for 
others, and preferences for "home-cooked" food were cited as 
reasons. tvhen questioned about the most recent lunch, only 
eight women recalled bringing it from home, although 19 did so 
frequently; 17 purchased the recalled lunch, yet this was the 
regular habit of only five. Four were accustomed to "skipping" 
lunch. 
Thirty-nine respondents recalled a lunch of soup, salad, 
and/or sandwich; a significantly greater number of younger, 
and more married than unmarried, women ate this type of meal. 
The main dish and vegetable meal pattern was selected by a 
significantly greater number of women eating at home than those 
purchasing the meal. More women said they would be likely to 
2 
eat soup, salad, and/or sandwich than actually recalled doing 
SO. 
Cafeterias and restaurants were the most usual sources of 
purchased lunches. Factors most often influencing this choice 
were convenient location, cleanliness, and food quality. 
Average lunch price was $0.656 with the majority of lunches 
in the $0.41 to $0.80 range. Attitudes toward purchased meals 
varied, but nearly half of respondents expressed a preference 
for food prepared at home. 
